
 
 
 
 
 

 

 
 
 
 
 
 

•  Social media are changing the ways people communicate and 
influencing their approaches to meeting their healthcare 
needs.  However, little is known about how nurses have 
adopted the use of social media (SM).   

•  This poster shares the findings of a national online survey to 
provide a preliminary review of the characteristics of nurse 
who do and do not use SM.  Nurses’ preferences for using six 
different types of SM were analyzed and reported.  
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1.  This sample population consisted of mostly APRNs and 
RNs who used the Internet frequently and confidently. 

2.  Social net-working sites and podcasts appeared to be well 
accepted and utilized by nurses and thus can be good 
channels to reach nurses. 

3.  Twitter and SlideShare were the least utilized and more 
should be done to encourage utilization of these tools. 

4.  Social media can be an effective tool to reach nurses 
globally, to disseminate information quickly, and to solicit 
feedback broadly regardless of geographic barriers.  There 
are multiple uses for all types of social media in education, 
practice, and research to promote health. 

5.  It’s unclear what roles nurses play or in what capacity 
nurses utilized these platforms.  It’s also unclear for what 
purposes nurses utilize various SM. 

6.  Understanding roles nurses play; what capacity nurses 
utilize these platforms; purposes nurses utilize various SM; 
facilitators and barriers that influence nurse’ perceptions, 
attitudes, and behaviors toward the use of SM; and 
understanding why nurses prefer certain sites to other may 
improve utilization of SM and improve health service 
delivery. 

Purpose Results 

Background 
•  IOM recommended the utilization of informatics as one of the 

five core competencies all clinicians should possess to meet 
the needs of the 21st-century health system.7 

•  SM consist of a number of different kinds of online tools/
platforms, such as social networking sites (eg, Facebook, 
LinkedIn, Google+), social question and answer sites (social 
Q&A) (eg, Yahoo! Answers, WikiAnswers), blogs, microblogs 
(eg, Twitter), SlideShare, podcasts, and YouTube. 

•  SM can incorporate patients’ viewpoints and their personal 
experiences and/or distributing timely health messages to a 
wide range of populations quickly.8,9   

•  The use of social media has exploded in popularity in the last 
decade.  

•  More than 65% of online adults used social networking sites in 
2011, an increase from 29% in 2008 and 5% in 2005.2   

•  15% of online adults used Twitter in 2012 compared with 8% in 
2010.3  

•  1 billion Facebook users in in 2012 and only 1 million in 2004.4  

•  According to a 2012 Pew Internet and American Life study5:   
•  59% of US adults searched for health information, and 35% tried 

to identify a medical condition of their own or of someone close to 
them.  

•  Among those who used the Internet, 26% obtained someone 
else’s experience about health issues, and 16% looked for others 
with the same health concerns to share information with them. 

•  A PricewaterhouseCoopers Health Research Institute report6  
indicated that more than one-third of the health information 
gathered through social media would affect people’s 
decisions:  

•  to seek a second opinion (45%),  
•  to  cope with chronic conditions (42%),  
•  to diet and exercise (42%),  
•  to choose a hospital/medical facility (41%), to take certain 

medications (34%), or  
•  to undergo specific medical procedures or tests (33%).  
•  Furthermore, this report indicated that healthcare consumers 

would likely trust information posted through social media by 
doctors or hospitals and would be more willing to share 
information via social media with these healthcare providers. 

•  In order to utilize social media effectively in the delivery of 
healthcare, it is important to understand how healthcare 
providers have used SM and their perceptions of adoption of 
SM. 

Results 
Limitations 

1.  The study sample was made up of a convenience sample of 
nurses. 

2.  This was an online survey and the recruitment invitation 
were sent out through online channels; therefore, the 
sample population would likely be a group of nurses who 
were already internet users. 

3.  The participants were considerably more educated than the 
national sample of nurses and consisted mostly of APRNs. 

4.  The number of SM nonusers was small, which limited the 
ability to test for statistical significance between those who 
use and those who did not use SM. 
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•  93.41% (383) indicated that they use SM. 
•  <1% indicated that they do not know how to use SM. 
•  Top reasons for not using social media:   

1.  Concerned for privacy issues (70.7%) 
2.  Not interested (63%) 
3.  Did not trust (48.1%) 
4.  Waste of time (48.2%) 

•  Users and non-users of SM felt confident searching for 
information on the internet. 

 
•  Most frequently used SM sites (ranking of 6 sites): 

1.  Social networking sites (90.33%) 
2.  Podcasts (76.24%)  
3.  Social Q&A (37.86%)  
4.  blogs (31.85%)  
5.  Twitter (19.06%) 
6.  SlideShare (9.92%)  

•  Demographics and backgrounds among nurses who used 
and did not use SM were similar. 

•  RNs and APNs showed similar SM utilization. 

 

 
 
 
 
 
 
 
 
 

•  Researchers collaborated with about 160 professional 
advanced practice nursing (APN) organizations and colleges 
of nursing throughout the U.S. in the recruitment process.   

•  The directors, heads, or contact persons of these 
organizations distributed an invitation letter with a URL of an 
online survey to their members or displayed the invitation 
letter on their Web sites.  

•  Participant recruitment was conducted over a 3-month period 
in 2012, and all nurses were invited to participate by 
completing an anonymous online survey.  

•  Participants who provided their e-mail addresses at the end 
of the survey were eligible for a random drawing for $100 
Amazon.com gift cards.  Three participants were selected 
and received the gift cards. 

•  The anonymous survey questionnaire included five sections: 
(1) a welcome page with an introduction to the study, (2) 
informed consent for the survey, (3) questions about the use 
of social media, (4) demographic and background 
information, and (5) a closing page with instructions for 
participants to opt in for the random drawing by providing an 
e-mail address.  

•  Prior to data collection, the survey questionnaire was 
pretested by seven nurses for clarity in wording and flow.  

•  The survey was administered through Qualtrics, an online 
survey tool (Qualtrics, Provo, UT).  

•  The FSU institutional review board approved this study. 
 

 
•  A total of 410 nurses from 43 U.S. states completed the 

online survey, including 151 RNs (36.83%) and 259 APRNs. 
•  The demographics of the survey participants were similar to 

those of national statics of nurses from the Health Resources 
and Services Administration in gender, race, and age, but 
were considerably more educated (81.46% with master’s or 
higher degrees vs. 13.2%). 

•  Demographics and backgrounds among nurses who used 
and did not use social media were similar. 

•  States with the highest Number of participants were:  Florida 
(n = 86), Pennsylvania (n = 27), and Tennessee (n = 25). 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 The numbers without the parenthesis indicate the number of nurses who use social media per state.  

 The numbers within the parentheses indicate the number of nurses who do not use social media per state.  

The Distribution of Nurse Participants in the U.S.: 


